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As a sustainable tourism mode, ecotourism developed rapidly, and gradually 
accepted by tourists and practitioners. Now many scenic area have ecological tourist 
products for tourists.  
Changting is a city with over one thousand years of national historiy and culture, 
is rich in biological diversity, clear rivers wetland, the ancient city wall and the 
ancient city gate that built during Tang and Song dynasties, the house of Town God's 
Temple that built during later Tang dynasty, Confucian temple that built during Tang 
dynasties, large exam courtyard built in the Ming dynasty, several old streets and 
hundreds of ancient residential buildings. 
 As the birthplace and warehouse of hakka people, Changting revered as "the 
capital of Hakka". Hundreds of ancestral halls and family temple groups become the 
witness of the hakka civilization. Changting was the political and economic center in 
the war and the start of the Long March, known as "the capital of red Fujian". 
Changting also has extremely hakka folk belief, such as a respected female virtue  
"strict woman" cultural beliefs, pray for the good weather "Xiahu King" belief and so 
on. In addition, Changting has rich hakka cuisine, named "Chinese township of the 
hakka dishes". Changting also have a spectacular Maluo terraced landscape and 
Longcangzhai danxia landform.  
Here you can feel and experience the hakka culture, Soviet footprint, traditional 
architecture, hakka cuisine, beautiful scenery, rich biodiversity and the humanity of 
primitive simplicity, It has the  potential of development for ecotourism resources.  
In this paper, after many times of field survey and combined with relevant 
materials, combined with the characteristics of Changting, revised the Chinese tourist 
resources classification system, and the present situation of the ecological tourism 
resources of Changting hierarchical classification, a total of seven main classes, 
twenty-two the classes, sixty-seven basic types. Quantitative and qualitative analysis 
was made for ecological tourism resources of Changting. Finally, from the market 
positioning, image design, service object and other aspects, ecotourism resources 



































第一章  绪论 











































1.2  生态旅游概述 
1.2.1  生态旅游概念 
生态旅游概念产生于 20 世纪 60 年代，最初源于绿色旅游或自然旅游，指
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